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EXECUTIVE‌ ‌SUMMARY‌ ‌ 

‌ 

‌The‌‌daily‌‌life‌‌activities‌‌of‌‌the‌‌Indonesian‌‌people‌‌cannot‌‌be‌‌separated‌‌from‌‌the‌‌                         

activities‌ ‌of‌ ‌Micro‌ ‌Small‌ ‌Medium‌ ‌Enterprises‌ ‌(MSME’s)‌ ‌business‌ ‌actors‌ ‌or‌ ‌UMKM‌‌                     

either‌ ‌directly‌‌or‌‌indirectly.‌‌For‌‌example,‌‌starting‌‌with‌‌activities‌‌in‌‌the‌‌morning‌‌from‌‌                         

breakfast‌ ‌to‌ ‌find‌ ‌porridge‌ ‌or‌ ‌snacks,‌ ‌sold‌ ‌by‌ ‌traders,‌ ‌to‌ ‌activities‌ ‌to‌ ‌buy‌ ‌basic‌‌                           

necessities‌ ‌at‌‌a‌‌shop‌‌near‌‌the‌‌house.‌‌As‌‌for‌‌the‌‌current‌‌digital‌‌era,‌‌some‌‌even‌‌do‌‌not‌‌                                 

have‌‌a‌‌store‌‌and‌‌only‌‌market‌‌their‌‌products‌‌in‌‌online‌‌e-commerce‌‌&‌‌marketplace,‌‌and‌‌                           

do‌ ‌not‌ ‌have‌ ‌a‌ ‌business‌ ‌license.‌ ‌ 

In‌‌2019,‌‌MSMEs‌‌in‌‌Indonesia‌‌reached‌‌99.99%‌‌of‌‌all‌‌business‌‌entities,‌‌the‌‌rest‌‌                         

are‌ ‌large‌ ‌industries.‌ ‌MSMEs‌ ‌also‌ ‌absorb‌ ‌around‌ ‌97%‌ ‌of‌ ‌Indonesia's‌ ‌workforce.‌‌                     

MSMEs‌‌also‌‌contribute‌‌to‌‌Indonesia's‌‌GDP‌‌by‌‌60%.‌‌which‌‌plays‌‌a‌‌major‌‌role,‌‌and‌‌is‌‌                             

a‌ ‌support‌ ‌for‌ ‌the‌ ‌smoothness‌ ‌and‌ ‌stability‌ ‌of‌ ‌the‌ ‌Indonesian‌ ‌national‌ ‌economy.‌ ‌ 

Despite‌‌the‌‌large‌‌contribution‌‌of‌‌MSMEs,‌‌they‌‌still‌‌have‌‌a‌‌number‌‌of‌‌obstacles‌‌                         

in‌ ‌their‌ ‌economic‌ ‌activities.‌ ‌The‌ ‌main‌ ‌obstacles‌‌faced‌‌by‌‌MSME‌‌business‌‌actors‌‌are‌‌                         

business‌ ‌capital,‌ ‌marketing‌ ‌and‌ ‌raw‌ ‌materials.‌ ‌Currently,‌ ‌a‌ ‌number‌ ‌of‌ ‌stakeholders‌‌                     

have‌ ‌provided‌ ‌a‌ ‌number‌ ‌of‌ ‌solutions‌ ‌to‌ ‌the‌ ‌MSME’s‌ ‌constraints‌‌in‌‌meeting‌‌business‌‌                         

capital‌ ‌and‌ ‌product‌ ‌marketing.‌ ‌However,‌ ‌solutions‌ ‌to‌ ‌the‌ ‌constraints‌ ‌of‌ ‌MSME’s‌ ‌in‌‌                       

obtaining‌‌cheap‌‌and‌‌competitive‌‌capital‌‌goods‌‌or‌‌raw‌‌materials‌‌are‌‌not‌‌yet‌‌common.‌‌                         

When‌ ‌MSME’s‌‌want‌‌to‌‌get‌‌low‌‌prices,‌‌they‌‌have‌‌limited‌‌capital‌‌and‌‌limited‌‌capacity.‌‌                           

This‌‌low‌‌price‌‌is‌‌one‌‌way‌‌for‌‌MSME’s‌‌to‌‌be‌‌able‌‌to‌‌compete‌‌with‌‌others‌‌and‌‌with‌‌large‌‌                                   

industries‌ ‌for‌ ‌the‌ ‌continuity‌ ‌of‌ ‌their‌ ‌business‌ ‌processes.‌ ‌ 

Bessama‌‌is‌‌here‌‌as‌‌a‌‌solution‌‌that‌‌helps‌‌MSME’s‌‌players‌‌to‌‌get‌‌capital‌‌goods‌‌and‌‌raw‌‌                               

materials‌ ‌at‌ ‌low‌ ‌prices‌ ‌and‌ ‌in‌ ‌accordance‌ ‌with‌ ‌the‌ ‌capacity‌ ‌of‌ ‌these‌ ‌MSME’s.‌ ‌The‌‌                           

solution‌‌is‌‌in‌‌the‌‌form‌‌of‌‌a‌‌group‌‌buying‌‌platform‌‌among‌‌MSME’s‌‌players.‌‌Bessama‌‌is‌‌                             

also‌‌present‌‌with‌‌the‌‌value‌‌of‌‌Collaboration‌‌on‌‌Trust,‌‌we‌‌invite‌‌collaboration‌‌between‌‌                         

MSME’s,‌ ‌community,‌ ‌principle,‌ ‌government‌ ‌and‌ ‌other‌ ‌stakeholders‌ ‌to‌ ‌further‌‌                 

strengthen‌ ‌the‌ ‌MSME’s‌ ‌ecosystem‌ ‌itself.‌ ‌ 
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